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11/05/1983
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Avapn

EAANVIKA

Eup. Aautrpdkn 63, T.K.72200, lepametpa, Kpntn

2008 — 2009  AvwTdrn ZxoAn

Maidaywyikng kar TexvoAoyikng Exmaideuong HpakAgiou

Méoog 6pog: 8,9/10

2006 - 2007 MSc in Marketin

g, Department of Marketing

University of Stirling, Scotland
Méoog 6pog: 7,24/10

2001 - 2006 BSc, Tunua Oikovouikwy EmoTnuwv
ApioTotéAcio MavemoTiuio Osooalovikng
Méoog 6pog: 6,91/10

EMNAITEAMATIKH EMMNEIPIA

2010 — ofjuepa Epyaotnpiakog
>uvepydtng

2011 —-2012 KaényniTpia

2009 - 2010  AvammAnpwTpia
KaBnyniTpia

2008 — 2009  EpyaoTtnplokdg
2UVeEPYATNG

2007- 2008 EmmoTnuovikog
2UVEPYATNG

TEI KpAtng — Tunua Eptropiag kar Aiagruiong (Marketing)
Avtikeipevo: Apxég MdpkeTivyk, AlapnuioTiky EkoTpareia,
Zepivapio TeAelogoitwy (B€pata MAPKETIVYK), ZTPATNYIKO
MapkeTivyk, Apxég Alagruiong

IEK-OTEK HpakAgiou — TuAua Texvikds Mayelpikig TExvng
Avtikeipevo: Apxég Oikovopiag, KooTtoAdynon
TTAPACKEUAOUATWY, 'EAEYXOG EUTTOPEUPATWYV

Aeutepofaduia A’ Awdekaviigou - ETTa.A ApxayyéAou
AvTikeigevo: TouploTikog Kal OIKOVOUIKOG TOPEAG

TEI KpAtng — Tunua Eptropiag kai Aiagripiong (Marketing)
AvTikeipevo: Mikpoolkovopia, Makpooikovouia, Alagriuion

AvwTtdTtn ZxoAn ToupioTikwyv EtrayyeAudTwy Ayiou NikoAdou
AvTikeipevo: =evodoxelak AoyioTiKA, ApxEg Aloiknong,
Epyaoiakég Zxéaeig, Aloiknan OAIkAG MoidtnTag



2007- 2008 KaBnyniTpia EvioxuTikr] didackaAia aTo 2° Eviaio AUKEIO lepATTeTpag
AvTikeipevo: Aloiknon, Mikpooikovouia

AHMOZIEYZEIZ ZE 2YNEAPIA ME KPITEZ

Trihas, N., Zouganeli, S. and Antonaki, M. (2012), “TV-induced tourism in "The Island" of Spinalonga”,

International Conference on Tourism 2012, 27 May — 1 May, Archanes, Crete, Greece.

Mastorakis, G., Kopanakis, I., Bourdena, A., Antonaki, M. and Karditsis, I. (2011), "IP Multimedia
Subsystem and Interactive Broadcasting Convergence: A Novel Approach Adopted In Interactive
Marketing", 4th Euromed Conference of the Euromed Academy of Business, 19-22 October 2011,
Crete, Greece.

Zouganeli, S., Trihas, N. and Antonaki, M. (2011), “Social Media in the Tourism Industry: The Online
Face(Book) of National Tourism Organizations”, International Conference on Tourism 2011, 27 April —
1 May, Rhodos, Greece.

Zouganeli, S., Trihas, N., Antonaki, M. and Kladou, S. (2010). “The Role of Local People in the
Development of a Destination Brand: A Bottom Up Approach”, International Conference "Sustainable
Tourism: Issues, Debates & Challenges”, 22-25 April, Crete, Greece. [Best Paper Award]

Antonaki, M., Trihas, N. and Zouganeli, S. (2009). “Evaluation of Tourism Destination Websites: The
Case of the Greek Prefectures”, International Conference on Tourism Development and Management,
11-14 September 2009, Kos Island, Greece.

AHMOZIEYZEIZ 2E ENIZTHMONIKA MNEPIOAIKA

Trihas, N., Zouganeli, S. and Antonaki, M. (n/a). Media-Induced Tourism and Stakeholders' Conflicts: The

Case of Spinalonga. European Journal of Tourism Research (under review).

Zouganeli, S., Trihas, N. and Antonaki, M. (2011), “Social Media and Tourism: Facebook as a Marketing
Tool of the European National Tourism Organizations”, Tourism Today.

Zouganeli, S., Trihas, N., Antonaki, M. and Kladou, S. (2011), “Aspects of Sustainability in the Destination

Branding Process”, Journal of Hospitality Marketing and Management.

2YMMETOXH ZE PROJECT
2007 ArmAwpaTtikr) Epyacia Metatrtuxiakou, University of Stirling
Maiog-

Me B¢pa: “Product VS Services: Content Analysis in high involvement product and

AulyouaTo . . . »
services print advertisements.



2007
MapTioG-
louviog

2006
MdpTiog-
Mdiog

MeTaTTuyxioko Mpdypappa Marketing, University of Stirling

Aigaywyn €peuvag Marketing (client’s research) pe 6€pa: Stirling Health
Partnership Anticipatory Care Model: An evidence-based research in how to “sell”
anticipatory care to stakeholders

ApioToTéAcio MavemoTAuio @ecoalovikng

AieEaywyn €peuvag (data collection) pe Bépara:
o  ETaipik) KOUATOUPQ OTIG EAANVIKEG ETTIXEIPHOEIG
e Kataypa@r] TG KOIVAG yvwung yia 1o A.MN.0.

2YMMETOXH ZE EPEYNHTIKEZ EPTAZIEZ

03/2006 — 06/2006  Advertisement recall

Aig€aywyn: ApioToTéAeio MNMavemmaoTriuio ©@ecoalovikng

03/2005 — 06/2005  The use of humour in TV advertisements

Aig€aywyn: ApiaToTéAeio MNMavemmaTriuio ©@ecoalovikng

11/2004 — 01/2005 Female portrayals in Greek magazine advertisements

Aig€aywyn: ApiaToTéAeio MNMavemmaoTriuio ©@ecoalovikng

03/2004 — 06/2004  Female portrayals in UK magazine advertisements

Aig€aywyn: ApiaToTéAeio MNMavetmaoTriuio ©@ecoalovikng

10/2004 — 01/2005  ETayyeAuaTikr) dpacTnpIOTATA TWV PHETAVACTWY OTNV TTOAUTTONITIOUIKT

©@eooahovikn
AigEaywyn: ApioTtotélelo MNMavemoTriuio ©@ecoalovikng

ATOMIKEZ AEZIOTHTEZ KAI IKANOTHTEZ

=éveg MA\wooeg

AegiéTnTEG
TANPOPOPIKNAG

o [ToAU kaAn yvwaon AyyAikwy
(Cambridge First Certificate, TOEFL 2006)
o KahAn Nvwon MaAAIKwy
(Delf 1)

Mruxio TAnpogopikAg Cambridge (Vellum)

(Word, Excel, World Wide Web, Access, PowerPoint, Outlook, E-mailing
Kal Ta oTaTIOTIKA TTpoypdupaTta SPSS kair WinMax)




